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Lead Like Jesus!

“Trust is tha lynchpin of all relationships,” says Howand E. Butt, Jr
Yol sonm bokeve hat irust is just froth on e culturg,
"Mot frus.” responds John Lynch and the team from Leadership Catalyst,
“Froth has the power of the Pacific!”
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[ ] Hayford on Megachurches and Mega-Mistakes!
Check cut Jack Haylord's blog (sew below) and his commenlary on
the "Megachurch Malaise™ he encounlers in his work with pastors.
He cautions against “conference overload,” an apt reminder for
anyone coming to CMA Long Beach 2005. “It's the potential
residue guill or confusion that often lingers in the wake of whatever
energizing inspiration may have been gained while atlending a
conference.” Pastors, nolas Haylord. get discouraged when they
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Joe Voorhies

Director of Business Development
Christian Management Association
P.0. Box 4090
San Clemente, CA 92674
Phone: 949-487-0900 ext. 3022 /
eMail: Joe@CMAonline.org A
Fax: 949-487-0927

QVeb: www.CMAonline.org




Advertising Terms and Conditions

All rates are subject to change without notice. In
the event of a rate change, all clients with stand-
ing orders will be given 30 days notice of the new
rates.

The publisher reserves the right to cancel any
contract or refuse any advertisement at any time.
Advertisers will be held responsible to pay for
reserved advertising space unless a written
cancellation notice is received by the publishers
prior to the reservation closing date.

All advertisements are accepted on condition that
the advertiser and agency accept all the rate card’s
contractual terms and conditions contained herein.
The publisher will not be bound by any conditions
set forth by the advertiser or agency which conflicts
with the regulations set forth in this rate card
unless agreed to in advance in writing by the pub-
lisher.

Indemnification

In consideration of publication of an advertise-
ment, the advertiser and agency, jointly and sever-
ally, will indemnify and hold harmless Christian
Management Association, its officers, agents and
employees against expenses and losses (including
legal fees) resulting from the publication of content
of the advertisement, including, but not limited to,
claims and suits for libel, violation of right of priva-
cy, copyright infringement or plagiarism.

Commissions and Discounts
All advertising rates are net.

New advertisers, unlisted agencies and compa-
nies who have not advertised within the last 18
months must establish credit by remitting full pay-
ment with the first ad placement. Credit must be
approved by the publisher in writing before credit
is established. Failure to pay an invoice on time
may cancel credit privileges.

Advertisers are responsible to pay CMA direct-
ly for advertising placed by its appointed
agency when the agency defaults in payment
on an invoice.

For more information contact:
Joe Voorhies, Director of Business Development
949-487-0900, ext. 3022, joe@CMAonline.org.

CMA Management Monthly
Order Form

U Yes, Please schedule our exclusive sponsorship
in the of CMA Management
Monthly’s eNewsletter.

Here’s my Copy for the eNewsletter:

Company Name

Phone

Website

eMail

Slogan (Optional)

Use Logo (JPEG file) W Yes U No

75-word description (maximum!) Our members tell us that “less
is better.” CMA reserves the right to edit according to our editori-
al standards and style.

When completed, please Fax or email to:
Joe Voorhies

Director of Business Development
Christian Management Association

Ph: (949) 487-0900

Fax: (949) 487-0927

joe@CMAonline.org




